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Abstract

Entrepreneurship is the core of economic development. Entrepreneur is a key factor of
entrepreneurship. In recent time women are becoming apparent to economic force. Women add up to
the family, which leads to society and family. The advancement of women in social and economic
spheres is essential for the progress of any nation. Our country progress depends on the social and
economic advancement of women. Every woman aspires to launch her own Entrepreneur, but in our
Indian context, she is unable to achieve the success she deserves. Owing to a changing climate, men
can now readily accept the entrepreneurial opportunities available to women. The growth of our
service industry actively supports women entrepreneurs. Additionally, the flourishing service sector
fosters the development of women entrepreneurship. This research paper explores the dual forces of
empowerment and entrepreneurship in the context of women’s economic participation. It seeks to
examine the significant opportunities that entrepreneurship provides for women to achieve financial
independence and leadership, while also identifying the myriad challenges they face. The paper aims
to answer critical questions, such as: What are the key drivers of women’s entrepreneurship? What
structural and societal barriers prevent women from fully engaging in entrepreneurial activities? And
what strategies can be adopted to empower women in this domain? The objective of this research
paper is to identify the various internal and external factors that serve as motivators and
demotivators for women in entrepreneurship.
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When women are empowered, they make decisions that improve their lives and the lives of
their families, communities, and nations."

— Queen Rania of Jordan
Introduction:

Women'’s entrepreneurship has emerged as a powerful driver of economic growth, innovation, and
social transformation across the globe. As more women pursue entrepreneurial ventures, they
contribute not only to economic development but also to breaking down traditional gender roles and
promoting gender equality. Women-owned businesses have the potential to create jobs, foster
innovation, and strengthen communities, particularly in developing economies. However, the path to
entrepreneurship for women is often fraught with challenges, including limited access to capital,
societal biases, and regulatory obstacles.

The empowerment of women through entrepreneurship is not only a matter of personal or economic
achievement but also a critical component in promoting broader social equity and sustainable
development. By understanding both the challenges and opportunities faced by women
entrepreneurs, this paper will contribute to the discussion on how to foster an inclusive and
supportive environment for women in business, paving the way for stronger, more resilient
economies.

Conceptual framework of women Entrepreneurship

The conceptual framework of women empowerment in entrepreneurship involves understanding the
dynamics that foster the participation and success of women in entrepreneurial activities. It
integrates various factors—social, economic, political, and cultural—that either enable or hinder
women in achieving empowerment through entrepreneurship.
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Key Components of the Conceptual Framework:

1. Empowerment Dimensions

A)

Economic Empowerment: Entrepreneurship enhances women's control over financial

resources, allowing them to contribute to household income and the economy. This financial
independence can reduce poverty and improve living standards.

B)

C)

D)

Social Empowerment: As women engage in business, they often gain social capital,
networks, and community support. It promotes their visibility, breaks gender stereotypes,
and enables greater participation in decision-making processes at home and within
communities.

Psychological Empowerment: Running a business fosters confidence, self-efficacy, and a
sense of agency in women, which helps them overcome traditional gender roles and societal
limitations.

Political Empowerment: Entrepreneurship can encourage women to become active in policy-
making or advocacy roles, shaping business environments to be more inclusive of women’s
rights and needs.

2. Enabling Factors

A)

B)

Q)

D)

Education and Skill Development: Access to education, business training, and vocational
skills is vital. Women need financial literacy, managerial skills, and entrepreneurial mindset
development to thrive.

Access to Finance: Women entrepreneurs often face barriers to accessing credit and
funding. Initiatives such as microfinance, crowd funding, and government grants can help
bridge this gap, enabling them to start and grow businesses.

Legal and Institutional Support: Policies promoting gender equality, providing legal
protection, and simplifying business registration processes create an environment conducive
to women's entrepreneurship.

Technological Access: Digital tools, platforms, and e-commerce opportunities enable women
to reach broader markets, optimize business operations, and access information crucial to
business success.

3. Barriers to Women Empowerment in Entrepreneurship

A)

B)

Q)

Cultural Norms and Gender Bias: Traditional roles often limit women’s ability to pursue
business ventures due to expectations regarding care giving and domestic responsibilities.

Discriminatory Legal Frameworks: In some regions, women face legal restrictions that limit
their property ownership, access to credit, or ability to make contracts.

Limited Networks and Mentorship: Women often have less access to professional networks,
mentors, and role models who can guide them through entrepreneurial challenges.

4. Outcomes of Women’s Entrepreneurship Empowerment

A)

B)

)

Economic Growth: Women entrepreneurs contribute significantly to the economy by creating
jobs, driving innovation, and promoting inclusive growth.

Improved Gender Equality: Women’s participation in business challenges traditional power
dynamics, helping to narrow gender gaps in income, leadership, and opportunities.

Community Development: Empowered women are often more likely to invest in their
families and communities, improving education, healthcare, and overall social welfare.

Purpose of Research: The purpose of Research was to determine the issues and challenges of
empowerment of women entrepreneur

Research Objectives:

1) To study the conceptual frame work of empowerment of women entrepreneurs

2) To analyze the women empowerment Issues and challenges

3) To analyze the opportunities and benefits of empowerment of women entrepreneur
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Literature Review:

1. Wanjau, Wambugu, & Mung’atu, (2015) Risk-taking behaviour and innovation significantly
impact women-entrepreneurs’ need for achievement to be competitive.

2. Bose, (2016.) indeed, women-entrepreneurs are more calculated risk-takers as they feel
business-risks shall be assessed, calculated and managed

3. Schneider, (2017) study analysis it was found that entrepreneurial self-efficacy adaptation has
greater contribution to women-entrepreneurial success. While women-entrepreneurs’ aggressiveness,
competitiveness and proactive behaviours

4. Yacus, Esposito, & Yang, (2019) found that women entrepreneurs are less likely to get finance
for their business through debt finance compared to men entrepreneurs. A research also reveals that
women entrepreneurs are more likely to be successful in feminine based industries than in non-
feminine based industries owned by women entreprenuers.

5. Hahn, Minola, Bosio & Cassia, (2019) found that family support has a positive effect on start-up
activities negative capital market void can be overcome by family financial support

6. Sousa, Carmo, Goncalves, Cruz, & Martins, (2019). The formal and informal training about the
products/services or mentorship plays a significant role in the success or failure of the business, is
therefore recommend that women entrepreneurs acquire knowledge to be successful in the field

7. Women Entrepreneurs in India: A Socio-economic study of delhi-1975-76, Mittal Publication,
New Delhi.

8. Rani, (2021 ) Women's empowerment involves the building up of a society and a political
environment where women can breathe without the fear of oppression, exploitation, apprehension,
discrimination, and the general feeling of persecution that goes with being a woman in a traditionally
male-dominated structure' (Rani, 2021). 'Being a traditional society, women have been given a
secondary status, which is reflected in the economic, social, and political spheres." ...

Research methodology:
1. Secondary Data: The data was collected from journal, websites and Magazines.

2. Scope of the study: The study mostly relates to women and confined to empowerment
entrepreneurs.

3. Research Design: The Research design used in this Research study is descriptive.
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IT Issues and Challenges

Women entrepreneurs often face a variety of unique issues and challenges that can hinder their
ability to succeed in business. Below are some of the key challenges:

Key Points

Issues

Challenges

1.Access to
Funding

Women entrepreneurs
frequently struggle to
obtain the necessary capital
to start or grow their
businesses. They are often
perceived as higher-risk
borrowers and receive less
funding compared to their
male counterparts.

Gender bias in the investment
community and traditional financial
institutions.

2.Gender Bias
and Stereotypes

Gender bias and societal
stereotypes create
additional hurdles for
women entrepreneurs, both
in terms of perception and
practical support.

1. Women are often underestimated
or viewed as less capable of leading
a business.

2. Biases in hiring, procurement,
and networking can limit

opportunities.
3.Work-Life Balancing work and family 1. Lack of family-friendly policies,
Balance responsibilities remains a flexible work environments, and
significant challenge for access to affordable childcare.
many worhen 2. Burnout and stress due to
entrepreneurs, as they . .
often take on a larger share managlr'lg'lr')qth business and home
of household and care responsibilities.
giving duties.
4. Limited Women often have less 1. Exclusion from male-dominated
Access to access to the networks and | networks where business
Networks and mentorship that are critical | opportunities and resources are
Mentorship for business success. shared.

2. Lack of access to mentors who
understand the specific challenges
women face in business.

5. Cultural and
Social Barriers

In many cultures,
traditional gender roles and
societal expectations place
restrictions on women's
entrepreneurial activities.

1. Cultural norms that discourage
women from taking leadership roles
or pursuing careers outside the
home.

2. Social stigma attached to women
who assert themselves in business
or leadership positions.

6. Lack of
Education and
Training

Many women lack access to
the education and training
needed to develop the skills
required to start and grow a
business.

Limited opportunities for formal
education, particularly in rural or
underdeveloped areas.

Opportunities for Women Entrepreneurs

Despite the numerous challenges faced by women entrepreneurs, significant opportunities exist that
can empower them to succeed and thrive in the business world. These opportunities stem from
evolving societal trends, technological advancements, policy shifts, and increased global recognition
of the importance of women in entrepreneurship. Below are key opportunities available to women
entrepreneurs:
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Key points

Opportunity:

Benefits:

1. Access to Digital
Platforms and E-
Commerce

Digital platforms and e-
commerce have opened
new avenues for
women entrepreneurs
to reach global markets
with minimal barriers.

Women can establish and
scale businesses from
home, overcoming
geographic and logistical
limitations.

2. Women can establish
and scale businesses
from home, overcoming
geographic and logistical
limitations.

Many governments and
organizations are
introducing policies
and initiatives designed
to promote women’s
entrepreneurship

Women-focused
entrepreneurship
programs provide access
to grants, low-interest
loans, and seed capital.

3. . Increased Global
Awareness and Advocacy
for Gender Equality

4.Emergence of Social
Entrepreneurship

The global movement
toward gender equality
has led to heightened
awareness and
advocacy for women’s
rights in business,
creating supportive
ecosystems for women
entrepreneurs.

Women are
increasingly leveraging
entrepreneurship to
address social issues
such as poverty,
education, and
healthcare,
contributing to the rise
of social
entrepreneurship.

Initiatives like the UN's
Sustainable Development
Goals (SDGs) and other
global programs
emphasize the economic
empowerment of women
as a key factor in
sustainable development

Social entrepreneurship
allows women to combine
profit-making ventures
with social impact,
appealing to the growing
demand for ethical and
sustainable businesses

5. Expansion of
Microfinance and
Crowdfunding Platforms

Microfinance
institutions and
crowdfunding platforms
provide alternative
funding sources for
women entrepreneurs,
especially those in
underserved region.

1. Microfinance
institutions offer small
loans tailored to women,
who often struggle to
secure financing from
traditional banks.

2. Crowdfunding allows
women to raise capital
directly from supporters,
bypassing traditional
barriers such as credit
checks and collateral
requirements.

6.Increased Focus on
Sustainability and Green
Entrepreneurship

The shift toward
sustainability and
environmentally
responsible business
practices presents
opportunities for
women entrepreneurs
to lead in green
industries.

Green entrepreneurship
offers women the chance
to innovate and create
solutions that address
environmental challenges,
contributing to global
sustainability efforts.
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Conclusion

Empowering women through entrepreneurship is a critical pathway to achieving broader economic
growth, social progress, and gender equality. However, women entrepreneurs face unique and
complex challenges that hinder their full participation and success in the business world. Issues
such as limited access to capital, entrenched gender biases, difficulties in balancing work and family
responsibilities, and lack of mentorship and networks continue to create barriers for women in
entrepreneurship. Additionally, cultural norms, regulatory hurdles, and underrepresentation in
certain industries further exacerbate these challenges.

Despite these obstacles, significant opportunities exist to empower women entrepreneurs. Efforts to
provide targeted support—such as increasing access to funding, offering business training, fostering
inclusive networks, and advocating for gender-responsive policies—are vital to overcoming the
systemic barriers women face. By addressing these challenges, governments, private sectors, and
civil society can unlock the full potential of women entrepreneurs, enabling them to innovate, create
jobs, and contribute to sustainable economic development.

Empowering women entrepreneurs not only drives individual economic success but also contributes
to the greater goal of gender equality and the advancement of societies worldwide. Moving forward, it
is essential to continue building supportive ecosystems that address the specific needs of women
entrepreneurs, enabling them to thrive and transform their businesses, communities, and
economies.

These opportunities provide pathways for women entrepreneurs to overcome the challenges they face
and thrive in their business endeavors. By leveraging digital platforms, capitalizing on social
entrepreneurship, and accessing supportive networks and funding mechanisms, women
entrepreneurs can unlock new potentials and contribute significantly to economic and social
progress. The continued expansion of women-centered initiatives, government policies, and global
advocacy for gender equality will further empower women to succeed as entrepreneurs, creating a
more inclusive and dynamic entrepreneurial ecosystem.
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