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Abstract  

Over the years, there has been debate regarding the relationship between taxes and the rate of expansion 
of small businesses. Depending on the types of tax policy the government enacts, the relationship may be 
viewed as beneficial or negative. This study is a conceptual aimed at investigating the effect of value 
added tax (VAT) on performance of SMEs. Extant literature was done on the construct variables. Studies 
reveal that there is much to do to ensure that the tax compliance, VAT implementation efficacy, VAT 
perception attitude. This can be accomplished through enlightments that is considered a breeding ground 
for SMEs, improving their particular knowledge and capacities. SMEs can, on the other hand, and because 
of their tremendous contributions to the world economic development, be used as a tool to improve revenue 
generation and economic development of a Nation. This current study is different from the previous 
studies in several ways. First, it will provide new insights on the crucial determinants of VAT. This current 
study analysis extends these literature by documenting that SMEs performance can be better achieved if 
the role of VAT have been included in the model.This study further examined the VAT in three different 
aspects, including VAT compliance, VAT implementation efficacy and VAT perception attitude. The 
research also looks at three perceived aspect of VAT and their effect on SMEs performance. Small and 
medium-sized enterprises (SMEs) face significant expenses while attempting to comply with such 
sophisticated systems, which could lead to their eventual collapse. VAT has a unique and direct impact on 
the SMEs' cost structure, manufacturing capability, and future growth.In order to prevent these costs from 
directly influencing SMEs, VAT authorities are re-evaluating the present VAT system and may decide to 
either impose a VAT relief for SMEs or build VAT systems within the SMEs. 
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1.1 Introduction  

One of the most important criteria that has been identified is firm performance, which is a key concern 
in business operations (Kusa, Duda, &Suder, 2021). Many corporate organization's ability to survive 
and maintain the support of its creditors, investors, and other stakeholders is largely dependent on its 
performance. Making returns is a crucial decision for any corporate organization (Arcuri, Gandolfi& 
Russo, 2023; Erhan, et al., 2023; Huang, et al., 2022). This decision is crucial since a company's 
capacity to generate profits in this competitive environment greatly influences its likelihood of surviving 
in the long run (Blommerde, 2022; Kawai & Kazumi, 2021). Thus, in a developing economy, 
performance is seen as a facilitator of small business growth and development (Arcuri,et al., 
2023;Omodero&Eriabie, 2022).  

Small scale enterprises play a critical role in promoting economic expansion, which may result in the 
creation of jobs. Small and medium-sized enterprises (SMEs) account for almost 95% of businesses in 
developing nations, and they provide more than 50% of jobs in the private sector. SMEs are a crucial 
tool for addressing issues related to economic growth and job creation, but they also encounter a 
number of difficulties, including funding and a high tax burden (Gyamera et al., 2023;Werekoh, 2022; 
Inim, Udoh& Ede, 2020). Moreover, considering the current state of the economy, Nigeria, a growing 
nation, is seeing a rise in the number of SMEs some of which are among the traders who must register 
for value-added tax (VAT) and the closure of large corporations and organizations. Similar all other 
businesses, SMEs must comply with the various tax systems, including VAT (Ojo&Shittu, 2023; 
Wadesango&Chirebvu, 2020; Kiconco, et al., 2019). 

Generally, despite this, there are still issues with tax compliance behavior (Hikmah, 
Ratnawati&Darmanto, 2024; Omodero, Jones &Ekundayo, 2023; Boateng, Omane-Antwi&NdoriQueku, 
2022). Value Added Tax (VAT) compliance is important and related to the creation of tax revenue, which 
eventually boosts the country's economy. VAT, or the consumption tax, is imposed on goods and 
services at every stage of production and distribution (Alkausar, et al., 2023; Ojo&Shittu, 2023;Inim, et 
al., 2020). Theoretically and experimentally, it is yet to be determined what factors encourage the VAT 
expansion and adoption (Al-Rahamneh et al., 2023; Wadesango&Chirebvu, 2020). The VAT Act created 
the conditions possible for the nation to replace its sales tax with a VAT tax. According to the Act, VAT 
must be assessed, levied, and collected on the value of any supplies of products and services made by 
registered operators, as well as on any imports of commodities into the nation or services supplied. 
Additionally, it lays out exactly when and under what circumstances VAT should be charged. 
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Based on the description mentioned above, this current research aims to obtain conceptual evidence of 
the effect of tax compliance, VAT implementation efficacy, VAT perception attitude and perceived SMEs 
performance. The study contributes to providing conceptual and theoretical development benefits to the 
ability to pay theory literature and practically for the Nigerian relevant tax authority. This paper is 
subsequently arranged with the following outline: introduction, literature review containing conceptual 
framework and theoretical and empirical review. Finally, conclusion and implications of the paper were 
provided. Therefore, the objective of this study is to conceptualise how WE can be promoted through 
cooperative societies and entrepreneurship. Hence, the paper aims at achieving the following specific 
objectives: 

a. Examine the relevance and significanceand contribution of SMEs particularly in developing 
economies. 

b. Determine the extent to which tax compliance, VAT implementation efficacy, VAT perception attitude 
affect performance of SMEs. 

c. Proposed a model for the effect of value added tax on performance of SMEs 

2. Literature Review 

2.1 Concept of Performance and Small and Medium and Enterprises 

Performance, in the words of Tarutė and Gatautis (2014), denotes the amount or degree of output 
attained from a specified input. Most organizations measure their "input" as the cost of their materials 
and equipment. Hours worked, or expenses associated with production. A number of examples of 
output are sales, earnings, and market share. Organizational studies have demonstrated the impact of 
employees' knowledge, skills, abilities, motivation, and behaviours on their performance.  

Performance is described as an indicator that takes into account market share, company profitability, 
and growth. The two most important components of a firm's performance are its profitability and 
growth, which are assessed in order to gauge the firm's competitiveness (Lin & Lin, 2016). Furthermore, 
performance can be defined as an organization's ability to optimize its use of resources in order to 
increase productivity and overall efficiency (Samson &Timorthy, 2014). Argued differently, it refers to 
the degree to which an organization effectively transforms its input resources, labour, materials, 
equipment, and a host of other things into products and services. According to Sucipto, Oktaviani, and 
Rizal (2015) business performance is also known as the yardstick used to measure the results attained 
by the company over a given duration. Trkman (2010) asserts that assessing the success of businesses 
is a crucial matter. As a result, performance makes it possible to track a company's success or failure, 
whether it be a small, medium, or large business corporation. 

Different countries have defined SMEs differently (Wadesango&Chirebvu, 2020; Lin & Lin,, 2016; 
Tarutė&Gatautis, 2014). Any business with fewer than 100 employees is considered a SME under the 
nation's 2004 Policy Framework (Ahmedova, 2015; Abdulsaleh& Worthington, 2013). The SME 
Association of country A defines SMEs as businesses with less than $24,000 in revenue or $100,000 in 
assets, while medium-sized businesses have both revenue and assets above the threshold for small 
businesses but less than $1 million in each. In contrast, the revenue authority defines SMEs as 
businesses that employ five to seventy-five individuals, have a turnover of no more than two million 
dollars, and have assets between $50,000 and $2 million. The level of taxes, their administration, and 
compliance all have a significant impact on the growth of small and medium-sized businesses. The 
more risk associated with a task, the greater the workload it takes to comply with tax regulations and 
ensure that they are being met, and the less motivated small businesses are to put in extra effort. 
Therefore, a primary objective of any tax policy should be to preserve the delicate equilibrium between 
tax rate, compliance cost, tax administration, and economic growth. 

2.2 Concept of VAT 

Value-added tax, commonly referred to as VAT, is a tax that is paid by an economic unit based on the 
value that is added to goods and services during the manufacturing or distribution phases. In actuality, 
it is a tax on the amount that final consumers of products and services spend. Essentially, VAT is a tax 
on consumption. Therefore, academics contend that the economic unit has no direct impact on the 
financial success of corporations because it transfers the cost of VAT to consumers in the form of 
increased prices (Wadesango&Chirebvu, 2020; Ironkwe& Peter, 2015). 

VAT is actually a tax on the amount that final purchasers of products or services spend. It is collected 
each time products or services are exchanged for money in the course of manufacturing, wholesale, or 
retail operations. A merchant is required to pay the supplier a price that includes the applicable rate of 
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VAT on the chargeable price whenever he purchases any good that is subject to VAT. In response, the 
trader adds the fee to the taxable sales price when he sells his clients such an item 
(Wadesango&Chirebvu, 2020; Owino, 2019). 

2.2.1 Tax Compliance Attitude  

It has been demonstrated that taxpayers may choose whether or not to declare an accurate amount of 
their tax liability, depending on the probability of being discovered and the rate of the penalty (Sing, 
&Bidin, 2020). Tax compliance is an issue with a broad scope, and in effect, researchers have defined it 
based on the natures and objectives of their studies. Tax compliance is defined as the decision to 
declare actual income to the authorities under uncertain conditions (Obaretin&Uwaifo, 2020). 

Studies on income tax compliance have been conducted, as was previously indicated; in contrast, VAT 
compliance has received very less attention (Bani-Khalid, et al., 2022; Alshira'h& Abdul-Jabbar, 2020). 
Furthermore, the majority of studies in the literature on sales tax compliance were carried out in 
developed countries (Bani-Khalid, et al., 2022; Sing &Bidin, 2020; Alshira’h and Abdul-Jabbar 2019; 
Woodward & Tan 2015). In the context of business enterprises, it may overstate their deductions, 
underreport their revenue, or fail to file their tax returns (Omodero&Eriabie, 2022). In addition, there 
are many chances for businesses to evade VATs. For example, they may choose to offer fictitious 
invoices, which allows the understatement of taxes due, or they may choose to register at all, especially 
in cases where the VAT is high, as in the case of service providers. Research on tax compliance has 
typically focused on individual income tax, mainly ignoring the perspective of small-business owner-
managers when it comes to sales tax. Additionally, compared to individual income tax compliance 
studies, which make up the majority of the literature, tax compliance studies involving SMEs are still 
relatively few. 

2.2.2VAT Implementation Efficacy 

Understanding the laws, rules, policies, regulations, and standards is what compliance entails. 
Although it could seem difficult and expensive, the price of not complying will be higher. 
Implementation obstacles are the key element that prevents the tax from being implemented effectively 
(Muhammed, 2022; Inim, Udoh& Ede, 2020). Overcoming these challenges demonstrates the SME's 
effectiveness in implementing VAT.  

The purpose of the authorized authorities enforcing VAT regulation is to ensure that the main obstacles 
to compliance faced by SMEs are eventually overcome (Alkausar, et al., 2023). Sometimes, deliberate 
non-compliance manifests negative behaviours. The ability and presence to hire IT specialists to create 
an active VAT system internally, the unwillingness to involve an advisor, and the fact that SMEs 
typically rely on publicly available information as a substitute for VAT advisors are all shown to be 
indicators of compliance behavior (Ojo&Shittu, 2023; Obaretin&Uwaifo, 2020). 

2.2.3VAT Perception Attitude 

The perception of taxation and overall compliance levels have been found to be two of the key elements 
impacting VAT compliance. The attitudes of taxpayers toward filing taxes are influenced by their 
perceptions (Alkausar, et al., 2023; Al-Rahamneh, et al., 2023). Individuals make decisions based on 
reason and logic (Ya'u et al., 2020). These decisions are based on expected results, especially in 
corporate settings where top management and leadership adopt pertinent judgments. Decision-making 
strategies presuppose that decision-makers weigh each and every choice before choosing the most 
effective one. Ojo and Shittu (2023) and Kiconco, et al., (2019) have highlighted organizational 
characteristics as unique attributes of SMEs that set them apart from large organizations, and these 
characteristics have a variety of effects on SMEs orientation. The literature supports important 
attributes for VAT operationalization, such as human resources, record keeping, knowledge sharing, 
learning orientation, and culture. (Al-Rahamneh, et al., 2023; Ya’u et al., 2020; Wadesango&Chirebvu, 
2020). Singh (2019) identifies the tax burden, tax equity, gross earnings of the corporation, sales, and 
other factors as the main processes of VAT. 

2.3Empirical Review of the Literature 

An empirical study has shown that intention to comply was positively influenced by attitudes toward 
tax compliance, subjective norms, and perceived financial performance while compliance behavior was 
positively influenced by performance and intention to comply (Hikmah, Ratnawati&Darmanto, 2024). 
According to Omodero, Jones, and Ekundayo (2023), African households seem to be able to contend 
with the shocks caused by the implementation of the Value Added Tax (VAT) over the long term, but in 
the short term, the effect seems to be highly damaging to their household consumption. Ojo and Shittu 
(2023) found that revenue has a positive but not significant effect on VAT compliance and the size and 
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level of profit generated have a positive influence on VAT compliance by SMEs. Wadesango and 
Chirebvu (2020) found that the political and socioeconomic climate of this developed nation, as well as 
individual characteristics, had a major impact on VAT compliance. In another study by Bani-Khalid, 
Alshira’h, and Alshirah (2022), the analysed firms' intents to comply with sales tax were significantly 
influenced by their attitude towards conduct, subjective norms, perceived behavioral control, and 
patriotism.  Omodero and Eriabie (2022), import VAT has no bearing on the performance of the 
manufacturing sector, and none of the VAT classes have a causal relationship with one another. Demi 
et al. (2021) demonstrated that VAT had a positive and indirect impact on nominal GDP and that there 
was a substantial correlation between VAT income and GDP growth rate, with a mere 10% change in 
VAT profits resulting into a minimum 1.03% increase in GDP growth rate. Ma et al. (2022) discovered 
that the tax pressure on businesses in various Chinese regions was reduced when business taxes were 
converted to VAT.  Obaretin and Uwaifo (2020) indicated that VAT significantly and favourably impacted 
Nigeria's economic development. The results of Owino (2019) showed a weak but favorable a correlation 
between Kenya's economic growth and values added tax. Similarly, Inim, et al., (2020) found CIT, VAT 
and CEDT to be inversely associated with SMEs growth and development. 

3.  Theoretical Framework of the Literature 

3.1 Ability to Pay Theory 

The ability to pay theory is one of the most widely used ideas to explain tax compliance in terms of 
universal sacrifice. The notion was first put forth in 1848 by the British economist John Stuart Mill. He 
argued that the idea that taxes should be levied in line with the ability of the person to pay must be 
upheld by a reasonable and equitable tax system. Economists and policymakers regularly mention and 
discuss Mill's theories on the ability to pay principle, which have had a significant impact on modern 
tax policy. The ability to pay theory is an important concept in tax policy, especially in relation to VAT 
compliance. In the context of VAT compliance, the ability to pay concept is essential since it guarantees 
that taxpayers bear an equal share of the tax burden. Low-income earners may be disproportionately 
affected if VAT is applied uniformly to all goods and services, regardless of the taxpayer's ability to pay, 
as they may have to spend a larger percentage of their income on essential items and services that are 
subject to VAT (Sidek&Abdulraqeeb, 2022; Singh, 2019). 

Moreover, the ability to pay theory serves as the foundation for this study since it provides that 
taxpayers bear an equal share of the tax burden and that compliance enforcement is implemented in a 
manner that considers the taxpayer's financial capacity. One important concept in VAT compliance is 
the ability to pay theory. Furthermore, if the taxpayers are able to pay, this will result in a perception or 
attitude toward purchasing vatable goods, which will likely be influenced by the effectiveness of the VAT 
implementation, the expenses associated with tax compliance, and the perception of VAT. It also 
pertains to how SMEs' earnings and profits, as well as the impact that their size, consumers and 
workforce have on VAT compliance.Therefore, the theoretical framework of this study is based on the 
integration of the main ideas in the ability to pay theory. Hence, the present study used the theory to 
develop the conceptual framework with three main variables, which were VAT perception attitude, tax 
compliance costs and VAT implementation efficacy. Moreover, Figure 1 below shows how the study's 
conceptual framework was depicted. 
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Figure 1: Conceptual Model 
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4. Methodology 

The main purpose of this conceptual paper is to examine the relationship between tax compliance, VAT 
implementation efficacy, VAT perception attitude on performance of SMEs.  

The study intends to review the existing literature and eventually develop the conceptual framework. 
Considering the factors that positively affect SMEs performance would be useful to identify gaps in 
knowledge of value added taxthat requires more investigation are described.This paper serves as 
introduction to clarify the relationship between VAT and SMEs performanceand to develop a conceptual 
framework to explain the relationship. 

5. Conclusion and Implications  

As a result of realizing the significant impact SMEs have on their economic well-being, governments 
everywhere are putting in place various programs to aid in the expansion and development of SMEs. 
The study examines the impact of VAT on the business performance of SMEs in Nigeria, given their poor 
performance and early collapse. This study combined tax compliance, the effectiveness of the VAT 
implementation, and the attitude toward the VAT to create a single model that offers conceptual and 
theoretical evidence on the pattern and broadness of the relationship between the concepts. The study 
is considered to have contributed to the body of knowledge on VAT and the performance of SMEs. As 
such, identifying the critical factors influencing Nigerian SMEs' capacity to adhere to VAT regulation is 
imperative. This study makes an effort to assess these components and provide recommendations for 
improving SME VAT compliance. The study comes to the conclusion that the political and 
socioeconomic climate of Nigeria, as well as individual characteristics and the characteristics of the VAT 
system itself, are the key determinants influencing VAT compliance. Most SMEs use non-compliance as 
an escape strategy to get through the economic downturn. For SMEs, the implementation of a system 
this intricate would come at such a high cost that any attempt to comply would almost certainly result 
in the small business dissolving. VAT has a unique and direct impact on the SMEs' cost structure, 
manufacturing capability, and future growth. The way SMEs are behaving as a result of the current 
VAT system is encouraging unethical business activities, such registering as taxpayers but failing to 
pay taxes.  

More precisely, substantial evidence was found for the role that previous research in the literature 
played as a significant predictor and driver of VAT compliance. As a result, it can be suggested that the 
tax authority should be improved to make tax compliance and VAT implementation efficacy easier in 
order to discourage non-compliance. This reflects the potential and obstacles. In addition, governments 
can impose fines to strengthen the former while weighing this against the possibility of abuse by the tax 
authority (corruption or severe penalties) for sincere errors or taxpayer oversight.VAT perception 
attitude is another important predictor. Since taxpayers are typically reported to have high tax non-
compliance, it is possible to encourage changing attitudes by using effective communication techniques 
(such as seminars and workshops) to educate the public about the need for tax payment. Moreover, tax 
personnel should be taught to educate and enhance awareness among taxpayers through increased 
taxpayer service levels, increased civility, support, and service convenience in light of the negative 
attitude that SMEs have toward the tax authorities. 

References  

Abdulsaleh, A. M., & Worthington, A. C. (2013). Small and medium-sized enterprises financing: A 
review of literature. International Journal of Business and Management, 8(14), 36. 

Ahmedova, S. (2015). Factors for increasing the competitiveness of small and medium-sized enterprises 
(SMEs) in Bulgaria. Procedia-Social and Behavioral Sciences, 195, 1104-1112. 

Alkausar, B., Nugroho, Y., Qomariyah, A., &Prasetyo, A. (2023). Corporate tax aggressiveness: Evidence 
unresolved agency problem captured by theory agency type 3. Cogent Business & Management, 10 (2), 
2218685.  

Al-Rahamneh, N. M., Al Zobi, M. K., &Bidin, Z. (2023). The influence of tax transparency on sales tax 
evasion among Jordanian SMEs: The moderating role of moral obligation. Cogent Business & 
Management, 10 (2), 2220478.  

Arcuri, M.C., Gandolfi, G. & Russo, I. (2023). Exploring the impact of innovation intensity on the growth 
of female-led entrepreneurial firms.  Journal of Small Business and Enterprise Development, 30(5), 947-
966. 



AEIJMR – Vol 14 – Issue 04 – April 2026 ISSN - 2348 – 6724 

 

6 
 

Alshira'h, A. F., & Abdul-Jabbar, H. (2020). Moderating role of patriotism on sales tax compliance 
among Jordanian SMEs. International Journal of Islamic and Middle Eastern Finance and 
Management, 13(3), 389-415. 

Banerjee, M. R., & Desai, A. (2020). Factors Impacting the Performance of Women Entrepreneurs in 
MSMEs. Advances in Management, Social Sciences and Technology, 105. 

Bani-Khalid, T., Alshira’h, F.A. &Alshirah, M.H. (2022). Determinants of Tax Compliance Intention 
among Jordanian SMEs: A Focus on the Theory of Planned Behavior. Economies 10(30), 1-2 

Blommerde, T. (2022). Service Innovation and Performance in Micro, Small, and Medium-Sized 
Organizations. European Journal of Business and Management Research, 7(4), 46-54 

Boateng, K., Omane-Antwi, K. B., &NdoriQueku, Y. (2022). Tax risk assessment, financial constraints 
and tax compliance: A bibliometric analysis. Cogent Business & Management, 9(1), 2150117. 

Delecourt, S., & Ng, O. (2021). Does gender matter for small business performance? Experimental 
evidence from India. Experimental Evidence from India (April 21, 2021). 

Demi, A., Xhaferri, S., Uku, S., Shahini, S., &Lushi, A. (2021). The impact of fiscal policies on Albanian 
economic growth: The case of value-added tax [Special issue]. Journal of Governance & Regulation, 
10(4), 311–325.   

Epezagne, A.I.R., Li, W., Ashraf, S.F., Syed, N., Di, H., Nazir, M. (2022). Mediation-Moderation Model: 
An Empirical Examination of Sustainable Women Entrepreneurial Performance towards Agricultural 
SMEs in Ivory Coast. Sustainability,14(1), 1-21 

Erhan, T. P., van Doorn, S., Japutra, A., &Ekaputra, I. A. (2023). Digital marketing innovation and firm 
performance: the role of decision-making comprehensiveness in dynamic environments. Asia Pacific 
Journal of Marketing and Logistics, 1-22. 

Gyamera, E., Atuilik, W. A., Eklemet, I., Adu-Twumwaah, D., Issah, A. B., Tetteh, L. A., &Gagakuma, L. 
(2023). Examining the effect of financial accounting services on the financial performance of SME: The 
function of information technology as a moderator. Cogent Business & Management, 10(2), 2207880.  

Hikmah,H., Ratnawati, A. T., &Darmanto, S. (2024). Determinants of tax compliance behavior among 
central Java SMEs: The mediating role of intention to comply. Journal of Accounting and Investment, 
25(1), 328- 347 

Inim, V. E., Udoh, F. S., & Ede, U. S. (2020). Taxation and the Growth of Small and Medium 
Enterprises in Nigeria. Asian Journal of Social Sciences and Management Studies, 7(3), 229-235. 

Ironkwe, U., & Peter, G. T. (2015). Value added tax and the financial performance of quoted 
Agribusinesses in Nigeria. International Journal of Business and Economic Development (IJBED), 3(1), 1-
13 

Kiconco, R. I., Gwokyalya, W., Sserwanga, A., &Balunywa, W. (2019). Tax compliance behaviour of 
small business enterprises in Uganda. Journal of Financial Crime, 26(4), 1117-1132 

Kusa, R., Duda, J. &Suder, M. (2021). Explaining SMEs performance with fsQCA: The role of 
entrepreneurial orientation, entrepreneur motivation, and opportunity perception” Journal of Innovation 
& Knowledge, 6(4), 234-245. 

Lin, F. J., & Lin, Y. H. (2016). The effect of network relationship on the performance of SMEs. Journal of 
Business Research, 69(5), 1780-1784. 

Ma, J., Leontyeva, Y. V., &Domnikov, A. Y. (2022). Analyze the impact of the transition from business 
tax to VAT on the tax burden of transport enterprises in various regions of China. Journal of Tax 
Reform, 8(2), 199–211.   

Muhammed, M. T. (2022). A study on listed companies’ compliance with value-added tax: The evolving 
role of compliance officer in Oman. Public Administration and Policy, 25(1), 89–98. 

Obaretin, O., &Uwaifo, F. N. (2020). Value added tax and economic development in Nigeria. Accounting 
and Taxation Review, 4(1), 148–157. 

Ojo, A. O., &Shittu, S. A. (2023). Value Added Tax compliance, and Small and Medium Enterprises 
(SMEs): Analysis of influential factors in Nigeria. Cogent Business & Management, 10(2), 2228553. 



AEIJMR – Vol 14 – Issue 04 – April 2026 ISSN - 2348 – 6724 

 

7 
 

Omodero, C. O., Jones, E., &Ekundayo, O. (2023). Value added tax and household consumption in 
Sub-Saharan Africa: Evidence from Nigeria and South Africa. International Journal of Applied 
Economics, Finance and Accounting, 17(2), 305-316. 

Omodero, C.O. &Eriabie, S. (2022). Valued added taxation and industrial sector productivity: a granger 
causality approach, Cogent Business & Management, 9(1), 1-13 

Owino, O. B. (2019). An empirical analysis of value added tax on economic growth, evidence from Kenya 
data set. Journal of Economics, Management and Trade, 22 (3), 1–14.   

Sing, T. L., &Bidin, Z. (2020). Sales tax compliance and its determinants in malaysia. Advanced 
International Journal of Banking, Accounting and Finance (Aijbaf), 2, 1-20. 

 Singh, S.N. (2019). Impact of Value Added Tax on Business Enterprises: A Case of Mettu Town. 
Financial Markets, Institutions and Risks, 3(4), 62-73. 

Sucipto, E., Oktaviani, R., & Rizal, R. (2015). The Effects of Partnership and Entrepreneurship toward 
Business Performance of Oyster Mushroom. Indonesian Journal of Business and Entrepreneurship, 1(1), 
32-41. 

Tarutė, A., &Gatautis, R. (2014). ICT impact on SMEs performance. Procedia-social and behavioral 
Sciences, 110, 1218-1225. 

Ya’u, A., Saad, N., &Mas’ud, A. (2020). Effects of economic deterrence variables and royalty rates on 
petroleum profit tax compliance in Nigeria: An empirical analysis. International Journal of Energy Sector 
Management, 14(6), 1275–1296. 

Trkman, P. (2010). The Critical Success Factors of Business Process Management. International journal 
of information management, 30(2), 125-134. 

Wadesango, N., &Chirebvu, G. (2020). The impact of Value Added Tax (VAT) on small and medium 
enterprises in a developing country. Academy of Accounting and Financial Studies Journal, 24(Special 
Issue 2), 1-12. 

Werekoh, E. A. (2022). The Effects of Taxation on Economic Development: The Moderating Role of Tax 
Compliance among SMEs. Research Square. 


